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Meaningful media is entertainment conveying moral lesson or value. It comes in many different 

genres, and has been shown to elicit feelings of elevation. Elevation is generally a positive 

emotion experienced after witnessing another person perform a virtuous act, subsequently 

heightening the desire to possess morally respectable qualities. The desire to attain such qualities 

can be translated into morally beautiful acts, called altruistic behaviors. Research has been 

conducted on meaningful media leading to elevation and subsequently, altruism among adults, 

but only limited research has examined adolescents in this domain. This project involves two 

studies. In Study 1, high school and college students answered questions and rated statements on 

the types of media they deem meaningful. Based on the data regarding media preferences and 

life events, findings indicate high school students prefer hedonic entertainment, whereas college 

students prefer eudaimonic entertainment. In Study 2, samples of high school and college 

students were randomly assigned to watch either a meaningful or non-meaningful video clip. 

Results showed life experiences affected the level of elevation among those who watched 

meaningful entertainment, but didn’t among those who watched non-meaningful entertainment. 

Findings provide practical implications for the media industry when targeting audiences in these 

respective age groups.  
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