THE IMPACT OF
TECHNOLOGY USE ON
ADOLESCENT MATERIALISM



Materialism
S

-1 Materialism

O Material goods > spiritual values

Traumatic childhood event Self-esteem issues

Maternal and paternal values Depression

Self-value Economic distress
Interpersonal relations Lack of interpersonal relations

(Mueller et. al, 2011) (Kasser, 2002)



Materialism
S

-1 Material purchases < experiential purchases
o (Van Boven and Gilovich, 2003)

Teens:

clothing &
technology
Children: Adults:

toys & cars, money

games & status

Materialism

(Goldberg
et. al,

2003)




Materialism and Adolescents

-1 Parents and peers are large

Respect and

influences on materialism achievement

(Flouri,
2001)

o (Chaplin and John, 2010)

1 Role models influence

adolescent materialism
0 (Bush et. al, 2001) N



Technology and Materialism

Excessive Materialistic
internet use values

(Mueller et. al, 2010)

-1 Addictive online buying = poor life-satisfaction
and a lack of casual relationships

0 (Otero-Lopez et. al, 2010)



Technology and Adolescent

Materialism
S

1 Loose with money, shop more
0 (Goldberg et. al, 2003)

71 Accessibility and parental attitudes towards the
internet
o (Hill and Beatty, 2011)

-1 Relationship between brand engagement as

shopping motivations and materialism
o (Goldsmith et. al, 2011)



Research Question & Hypotheses
N

-1 Purpose
o Answer: Does o | e
18 olescents who use technology heavily are
teChnOIOQY n more materialistic than their counterparts.
relate to ()
adolescent 4
materialism q) H.,: TP}E laptop cdomlpu’rer is the Igrlg.es’r
and what S contributor to adolescent materialism
piece of =
technology O H;: Those who online .shc?p. for 1-2 hours or
ifically i more are more materialistic than those who
specitically 1s Q shop for less than an hour
the largest p
contributor to
adolescent I H,: Girls are more materialistic than boys.

materialism?




Methods

What:

High school Anonymous survey
students age13-18 completed

Where:

Briarcliff High
School

When:
2011-2012 term




Survey Sample
N

Which of the following electronic devices do you own or use? Check all that apply and for those that you use please supply the hours
per average school week that you use them. Please star the device you use most

Do not use Less than 1 hour 1-2 hours 3-5 hours &-10 hours 11 or more hours

— .- Deskiop computer 1 2 3 4 5 [+

How many hours in the average school week do yvou normally spend on each of the following activities using any of the previoushy
menticned devices? Flease circle your best estimate of a typical week (school days and weekend).

Do not use Less than 1 hour 1-2 hours 3-5 hours &=10 hours 11 or more hours

Playing games [(on gaming systems) 1 2 3 ) 5 [

Part 2. The next items ask about yvour consumer lifestyle in general. Indicate how much you dizagree or agree with the following
statements.

Strongly Somewhat Meither agree  Somewhat Strongly
disagres disagree nor dizagree agres agrea
I'd be happier if | could afford

1o buy more things. 1 2 3 ) 5

Gender: Female Male



Analysis Methods

Correlation Matrix Sample: Regression Analysis Sample:
Deskto Regression Statistics
Gend Grade Age p Multiple R 0.24
er (9/10/11/ | (13/14/15/16/ | comput R Square 0.06
(M/F) 12) 17) er '
Gender (M/F) 1.00 Adjusted R
Grade Square 0.05
(9/10/11/12) -0.05 1.00 Standard Error 0.53
Age Observations 129.00
(13/14/15/16/ | -0.07 | 0.87 1.00
17) ANOVA
Deskt
eskop 003 | 004 0.11 1.00 Significance
computer
apton df ss MS F F
computer -0.02 ( 026 0.14 “0-54 | Regression 1.00 2.17 2.17 7.66 0.01
PDA 2007 | -0.12 0.15 0.02 | Residual 127.00 36.03 0.28
Smart Phone | -0.18 | 0.04 0.02 -0.23 | Total 128.00 38.20
Cell Phone -0.02 0.04 0.04 0.15
Gaming 054 | -0.21 -0.20 0.08 Coefficie  Standard
syst(?ms . nts Error t Stat P-value Lower 95%
Music device -0.06 0.06 0.00 0.08
Intercept 2.26 0.08 29.78 0.00 2.11
Tablets 0.04 | -0.27 -0.17 013 | . e 1 0.00 001 37 001 001
Reader 008 -0.11 -0.06 -0.04 areee : : : : :




General Findings
..

N 129 (100%)

Sex: Composite Materialism Scale:

Male 52 (40.3%) Average 2.8

Female 77 (59.7%) Median 2.750
Standard|Deviation 0.532
Range 3.000

Age:

Average 15.7 Time Spent Using a Laptop:

Median 16 Average 4.03

Standard Deviatior 1.04 Median 4

Range 14-18 y.o. Standard|Deviation 1.794
Range 7

Grade: Time Spent Online Shopping:

Average 10.22 Average 1.03

iviedian 10.000 iviedian 0.5

Standard Deviation 12.900 Standard Deviation 1.88

Range 9-12 grade Range 8



Hypothesis 1- Adolescents who use technology heavily are
more materialistic than those who use technology less

Materialism vs. Technology Use
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Significant results



Hypothesis 2- The laptop computer is the largest
contributor to materialism

Materialism vs. Laptop Use Hours
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Hypothesis 3- Those who use 1-2 hours or more online
shopping are more materialistic than those who online
shop for less than 1 hour

Materialism vs. Online Shopping
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Time spent online shopping (hours)
P value= 0.09

Insignificant results



Hypothesis 4- Girls are more materialistic than boys

Materialism vs. Playing Games Materialism vs. Online Shopping
(Boys) (Girls)
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Hypothesis 4- Girls are more materialistic than boys

Materialism vs. Using Social Homework Hours vs. Materialism
Networking Sites (Girls) 4
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Discussion

(Goldberg (Mueller (Goldberg
et. al, et. al, et. al,

2003) 2011) 2003)

* Fixated on * Affects both * Adolescents
clothing genders are loose
and with money

technology

(Goldsmith
et. all,
2011)

e Genders in
materialistic
motivations



Limitations and Future Research
B

mm Data pool size

mm  Validity of self-assessment

mmm Location of surveyed population

mmm Otepping stone into an unexplored topic




Summary

More time spent using electronics = higher materialism
levels

The smart phone is the largest contributor to
adolescent materialism

Male gamers and female internet communicators
are the most materialistic adolescents

Activity performed is directly correlated to levels
of materialism

Materialism differs in emphasis between genders but
no gender is more materialistic than the other




Acknowledgements

Thank you to...

Mrs. Mitch Dr. Miriam

Mr. Inglis Carnahan | Bacharach | Tatzel




Bibliography
-

Buijzen, M. & Valkenburg, P. (2003). The effects of television advertising on materialism, parent-child conflict, and unhappiness: a
review of research. Journal of Applied Development Psychology, 24.4, 437-456.

Chaplin, L. & John, D. (2010). Interpersonal influences on adolescent materialism: a new look at the role of parents and peers.
Journal of Consumer Psychology, 20.2, 176-184.

Cornell University Parent Pages. (2008). Children and materialism don’t mix. Cornell Cooperative Extension of Orange County.
Duchene L. & Goldberg, M. (2006). Does materialism harm kids? University of Pennsylvania.

Flouri, E. (2001). The role of family togetherness and right-wing attitudes in adolescent materialism. Journal of Socio-Economics,
30.4, 363-365

Goldberg, M., Gorn, G., Peracchio, L., & Bamossy, G. (2003). Understanding materialism among youth. Journal of Consumer
Psychology, 13.3, 278-288.

Hill, W. & Beatty, S. (2011). A model of adolescents’ online consumer self-efficacy (OCSE). Journal of Business Research, 64.10,
1025-1033.

Mueller, A, Claes, L., Mitchell, J., Faber, R., Fischer, J., & Zwaan, M. (2011). Does compulsive buying differ between male and
female students? Personality and Individual Differences: Short Communication, 50, 1309-1312.

Mueller, A, Claes, L., Mitchell, J., Faber, R., Peterson, L., Steffen, & K., Crosby, R. (2010). Depression, materialism, and excessive
internet use in relation to compulsive buying. Comprehensive Psychiatry, 52.4, 420-424.

Otero-Lépez, J., Pol, E., Bolafio, C., & Marifio, M. (201 1). Materialism, life-satisfaction and addictive buying: examining the casual
relationships. Personality and Individual Differences, 50, 772-776

Schwartz, J. & Begley, S. (2003). The mind and the brain: neuroplasticity and the power of mental force. Harper Collins, 432.

Van Boven, L. & Gilovich, T. To do or to have? (2003). That is the question. Journal of Personality and Social Psychology, 85.6, 1193-
1202.



