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The Correlation Between Parents and Children With Market-Relevant Behaviors

This paper explores the possibility that market-relevant attitudes observed in children are a
result of those of their parents. The project examines four market-relevant behaviors:
advertisement skepticism, materialism, innovativeness, and variety seeking behaviors. The
researcher hypothesized that there will be a strong correlation between mothers and daughters
with respect to these four behaviors. Two versions of a survey were created to test this
relationship, one for the parent and one for the child. The surveys also tested how these
behaviors are transmitted. The possible ways of transmittance that were tested were that the
children observed their parents’ behaviors, the parents taught the children to act a certain way,
the child went shopping with their parents often, and the children and their parents were
exposed to the same television programs and magazines. The researcher also tested the affect
of the children’s friends on their opinions. After running regressions and analyzing the data, the
researcher discovered that there was no correlation between parents and children in general
with respect to these behaviors. However, it was found that there was a strong correlation
between mothers and daughters with advertisement skepticism and materialism.
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